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COVERS WITH
CONCEPT ART
DIRECTION, PHOTO
ILLUSTRATIONS

NOTES: In instances where
conceptual covers are selected,
| produced several photo
illustrations for Oregon Business
using Photoshop and other
Adobe programs.

VARIOUS COVER DESIGNS,
OREGON BUSINESS MAGAZINE

NOTES: As Art Director for Oregon Business Magazine, my
duties included conceptualizing and executing cover designs for

the monthly magazine.
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NOTES: | collaborated with
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OREGON BUSINESS MAGAZINE, 2007
NOTES: This design is a prime example of one of my

pictoral display spreads, setting the scene for the story OREGON BUSINESS MAGAZINE, 2007

fo come. NOTES: In many cases, there is a lot of text and not enough

space. The balance of text and photo is key.
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LAYOUT

OREGON BUSINESS
MAGAZINE, 2007

NOTES: Sometimes visual
options are limited. In this Trouble at r;I_h

instance, | took a supplied Sea
press shot and diagram of a —ire e
bouy and produced a 3-D :
representation of the bouy remt SEEIUES
below the water line.
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Companies see
philanthropy as a |
smart investment |

to be managed for
the good of their |
community— and |
their business.
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OREGON BUSINESS
MAGAZINE, 2007

NOTES: Above is an
illustration | did for a

philanthropy package. Below
are art directed shots utilizing
black and white oultfits with a
red velvet background for the

same package.




SPECIALTY PAGE
DESIGNS, PHOTO
ILLUSTRATION, 2003,
BANGOR DAILY NEWS

NOTES: The photographer and

| worked very closely on this
illustration so that the pizza would fit
perfectly into the design.

ILLUSTRATION & DESIGN

SPECIALTY
PAGE DESIGNS,
PHOTO
ILLUSTRATION,
2003, BANGOR
DAILY NEWS

= i“: NOTES: When press photos
E are all | have to work with,

sometimes | need to get a

e little creative.

(1K)

¥

A TEIFTTE T T
.‘-.'_'__-._
St -

......

B, TR .






YOUR

GUIDE TO
_ IMBIBE
GUIDE TO

e == oOR IN MAINE

IN MAINE

o o, Dellyupentiand com

Choose 1l
Lo
T

T by o sednid o' i 50

]

Amigos e

¥ Diani i, Porilind Hass %
E 4 Oiata
mitp i rpomlang [Py

Foury Sun 2 pm=1 gm, MonsWed 3 pm=1 gm, Thaeg-5at 1530 am=1 @m lgp_-. =

Fappy Hour: 1pm-7pm Clafts @:___I

13,00 A1 madio-Beew S6ui

q'—--"l
AMMAGDL B & "noteg Fanly™ T TIooe meesian Dae et afoe wir 10 D
hand 38 Sty or pool, Or Yo £3n § ange on the patia. Look out for intgl 5:’
s ic o i weskench., That Come wis § Bl oo

BellyUp: Partland I the best site for bars and nightiife in the
Greater Portland, Maine area.

Choose your selections from the categories...

Narrow your search by adding a location...

Then go BellyUpl for all the results.

Find exactly what you're losking far i a Maine bar torlght.

Today's Happy Hour
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DENISE FARWELL PHOTOGRAPHY,
WEBSITE & IDENTITY

NOTES.
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TEAM EIGHT SNOWBOARDS SPEC WEBSITE

NOTES: Contacted Team Eight about a redesign of their site. Submitted 3 examples for cons
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IDENTITY MARKETING & PROMOTION
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e 2006
AMERICAN
1) € FOLK fstival

FOLK festival

on the BANGOR WATERFRONT

CLIENT: AMERICAN FOLK FESTIVAL, 2005-2006

Working closely with the American Folk Festival committee, we created
a logo for the main festival that embodied imagery of the host city with
representations of the main buildings and the river that runs through

it, with a whimsical feel. The second year we were asked to make a

variation of the logo for the 2006 season. Changir

18 up the colors and

imagery was the key in creating this logo.

CLIENT: PUB X
NOTES: The Pub X team required
a logo that was fun, playful and

had imagery from Bangor where
he pub crawl is located. Settling
on a custom beer label for the

logo, there was a chance to :
g as a chance rerenfeEnisiness

accomplish all that. After taking

one of the main icons from

Bangor, the Paul Bunyan statue,

TRIMET PROMOTIONAL STICKER

and adapting it working it into the . ) , ,
NOTES: This promotional sticker was meant to grab the attention of

label, the Pub X team loved the

commuters with bold colors and simplicity.
solution.

CLIENT: IVY HOLLOW
AFFAIRS

NOTES: This wedding planning
company required a logo that

was both sophisticated and

elegant with a standalone I\'{}Y H @ I_ L OW
A FF Al RS

element that could be used in

branding
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CLIENT: ADVENTURE

AHUEHTUHE MOMS OUTING CLUB

NOTES: Recreating and adapting

SisGOOD:

this icon seemed very appropriate
for a womans club that focused on
the strength and empowerment

of women in their first years of

motherhood.

BUS WRAP, “THE TOUR” 2007

NOTES: This design was an adaptation of a logo | created for the 2007 tour

around the state of Oregon.




MARKETING & PROMOTION

OREGON BUSINESS MAGAZINE MEDIA KIT, 2007

NOTES: | worked closely with marketing managers to create selling sheets and

marketing material, including press kits.

100 BEST EVENT PROMOTIONAL MATERIAL, 2006-07

NOTES: In both years of designing for these events, I've been asked to create
invitations, brochures and branding logos, so that each year’s event has a

consistent feel.






