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various cover designs, 
oregon business magazine

NOTES: As Art Director for Oregon Business Magazine, my 

duties included conceptualizing and executing cover designs for 

the monthly magazine.

Covers with 
concept art 
direction, photo 
illustrations

NOTES: In instances where 

conceptual covers are selected, 

I produced several photo 

illustrations for Oregon Business 

using Photoshop and other 

Adobe programs.



Covers with 
photo direction

NOTES: I collaborated with 

photographers to get the exact photo 

that will work for our cover and 

design.



layout

OREGON BUSINESS MAGAZINE, 2007

NOTES: This design is a prime example of one of my 

pictoral display spreads, setting the scene for the story  

to come.

OREGON BUSINESS MAGAZINE, 2007

NOTES: In many cases, there is a lot of text and not enough 

space. The balance of text and photo is key. 



OREGON BUSINESS 
MAGAZINE, 2007

NOTES: Above is an 

illustration I did for a 

philanthropy package. Below 

are art directed shots utilizing 

black and white outfits with a 

red velvet background for the 

same package. 

layout

OREGON BUSINESS 
MAGAZINE, 2007

NOTES: Sometimes visual 

options are limited. In this 

instance, I took a supplied 

press shot and diagram of  a 

bouy and produced a 3-D 

representation of the bouy 

below the water line. 



specialty 
page designS,  
photo 
illustration, 
2003, BANGOR 
DAILY NEWS

NOTES: When press photos 

are all I have to work with, 

sometimes I need to get a 

little creative. 

specialty page 
designS, photo 
illustration, 2003, 
BANGOR DAILY NEWS

NOTES: The photographer and 

I worked very closely on this 

illustration so that the pizza would fit 

perfectly into the design.

illustration & design



OREGON BUSINESS MAGAZINE, 2007

NOTES: To depict the business of higher education, I came 

up with this illustration that I utilized on both the cover and 

inside spread.

illustration & design



Web

BELLYUP: PORTLAND, WEBSITE & IDENTITY

NOTES: BellyUp: Portland is a bar listing website for the Greater Portland, Maine 

area. It was created, designed and produced by Jon Ferland

DENisE FARWELL PHOTOGRAPHY,
WEBSITE & IDENTITY

NOTES: Denise Farwell is a professional photojournalist and she wanted a website 

that was very clean, visual appealing simple to use. She has 3 aspects of her 

photography she wanted to showcase, photojournalism, equine photography and 

her wedding business. Creating a 3-tab design was the best solution to get visitor 

to where they needed to be. Visit at www.denisefarwell.com



Web

Team Eight Snowboards spec website

NOTES: Contacted Team Eight about a redesign of their site. Submitted 3 examples for consideration.



Client: Ivy hollow 
affairs

NOTES: This wedding planning 

company required a logo that 

was both sophisticated and 

elegant with a standalone 

element that could be used in 

branding.

Client: Pub X

NOTES: The Pub X team required 

a logo that was fun, playful and 

had imagery from Bangor where 

the pub crawl is located. Settling 

on a custom beer label for the 

logo, there was a chance to 

accomplish all that. After taking 

one of the main icons from 

Bangor, the Paul Bunyan statue, 

and adapting it working it into the 

label, the Pub X team loved the 

solution.

Client: adventure 
moms outing club

NOTES: Recreating and adapting 

this icon seemed very appropriate 

for a womans club that focused on 

the strength and empowerment 

of women in their first years of 

motherhood. 

Identity

bus wrap, “The Tour” 2007

NOTES: This design was an adaptation of a logo I created for the 2007 tour 

around the state of Oregon. 

Trimet promotional sticker

NOTES: This promotional sticker was meant to grab the attention of 

commuters with bold colors and simplicity.

marketing & promotion

Client: american folk festival, 2005-2006

Working closely with the American Folk Festival committee, we created 

a logo for the main festival that embodied imagery of the host city with 

representations of the main buildings and the river that runs through 

it, with a whimsical feel. The second year we were asked to make a 

variation of the logo for the 2006 season. Changing up the colors and 

imagery was the key in creating this logo.



100 best event promotional material, 2006-07

NOTES: In both years of designing for these events, I’ve been asked to create 

invitations, brochures and branding logos, so that each year’s event has a 

consistent feel.

OREGON BUSINESS MAGAZINe media kit, 2007

NOTES: I worked closely with marketing managers to create selling sheets and 

marketing material, including press kits.

marketing & promotion
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